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5 tips to avoid embarrassing yourself when selling to the gay 

community.
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Introduction

There are many ways that you can unknowingly offend your potential LGBT 
customers. This quick ebook will go through 5 of the most common ways, which 
are:

1. Do understand that you can recover after you've stuck your foot in your 
mouth

2. Do not say homosexual with a prospective gay customer
3. Do avoid looking like a fool by mistakenly asking about gaydar
4. Do not assume that he has a wife or she has a husband
5. Do learn why asking about their gay lifestyle is ineffective

If you are interested in learning about the many other ways you may be 
committing an LGBT faux pas, I encourage you to pick up a copy of my Amazon 
Best Selling book, No, wait… You do look gay! The 7 Mistakes Preventing You from 
Selling to the LGBT Market” 

Enjoy!

P.s. Feel free to pass this PDF along to a friend who you think can learn from this 
information!

http://nowaityoudolookgay.com/
http://nowaityoudolookgay.com/
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1. Do understand that you can recover after you've stuck your foot in 

your mouth

I had the pleasure of speaking at the Travel Gay Canada conference in Niagara, 
Ontario in October. I had a great time presenting to a crowd of travel professionals 
who were eager to know how to communicate more effectively with their current 
and potential LGBT clients.

Towards the tail end of my presentation a woman in the crowd made a 
reference to being a nervous to say anything for fear that she would commit one of 
the dreaded faux pas I had mentioned. Another woman in the crowd asked me if 
she could address the concern so I happily obliged. I’m so incredibly grateful I did 
– the conversation that ensued was brilliant.

As you know my materials really focus on how you can be authentic in your 
marketing and general outreach with the LGBT community. Being authentic also 
means being human and acknowledging when you’ve made a faux pas. But not 
only acknowledging it but addressing it and owning it.

I’ve stated many times in the past that I have a tendency to stick my foot in my 
mouth. I think it’s something those around me just now understand is part of the 
package. When I do it, I own it and I course correct immediately.

So the question really is how do you bounce back from when you’ve made an 
assumption or a misstep when working with a LGBT client? That’s the question the 
woman in the audience brought up. She explained that it’s one thing to make an 
assumption and be totally off base but it’s another to own it and apologize for it, 
right there in the moment.

This concept of how do you bounce back from sticking your foot in your mouth 
sparked a dialogue where a handful of people chimed in their thoughts. It really 
was brilliant and surprised me a bit that I’ve never addressed this on the blog 
before.

Let me give you an example. Working with the transgender community can be 
tricky just like the rest of the LGB community. When you are working with a trans 
client, it is perfectly okay to ask the person what their preferred pro-noun is (ie. he 
or she) rather than messing it up. If you go into it saying the wrong pro-noun and 
see the look on their face is not a positive one, just stop and say “I’m sorry. Do you 
mind if I ask what your preferred pro-noun is?” The kudos you will get will be well 
worth it.  Most people would rather you ask the question then go on an assumption 
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that is inaccurate and makes a person uncomfortable instead. It may feel scary to 
ask someone that and be that straight forward but it’s honestly what you should do.

I go out of my way to explain that you need to be authentic in your 
communications. Being authentic also means that you are flawed and that’s okay. 
Let your flaws show through to your LGBT clients. If they see that you are truly 
genuine in what you are saying and doing, you will gain their respect and hopefully 
their business.

So the next time you say something you shouldn’t have – think of ways that you 
can bounce back from it and show your humanity a bit. Your authenticity and 
transparency will get you far.
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2. Do not say homosexual with a prospective gay customer

In my opinion there is never a right time to use the word homosexual. Ever. This 
blog post was inspired by a conversation I was having where we were talking about 
a person who is not so pleasant to deal with. In the middle of the conversation the 
person I am sitting with says “Well he may not be a [insert your own word here] to 
you because I think he’s a closeted homosexual.” Now, let me back up briefly and 
say – in no way did she mean anything bad by this. She is a very close colleague of 
mine and someone I respect and adore. She simply doesn’t know that the word 
homosexual has many negative connotations associated with it. So here I am to 
educate you on a few reasons why you should strip the word homosexual from 
your vocabulary for the betterment of your business.

The GLAAD (Gay & Lesbian Alliance Against Defamation) website has a great 
media reference guide that outlines offensive terms you should avoid. Low and 
behold homosexual is at the top of the list. Click here to check out the guide for 
yourself.

If you Google the word homosexual three common themes pop up – clinical 
association, the bible and marriage. All three of these themes blend together with 
one conclusion: don’t utter the word. Ever.

1.) The word homosexual has a clinical history to it. Homosexuality was once 
considered a form of mental disorder and was included in the American Psychiatric 
Association’s Diagnostic and Statistical Manual of Mental Disorders (DSM). 
However, in 1973 it was removed from the DSM. Even though it was removed 
many years ago, those with an anti-gay agenda still use it as if it were true today.

2.) Without getting too political here we lead into the second theme that pops 
up with the word homosexual and that’s the bible. There is a passage in Corinthians 
that uses the word homosexual. This is the passage that the anti-gay, right wing-
nuts, grab a hold of to make their case against LGBT rights. Which leads us to 
number 3.

3.) The gay marriage debate. If you listen to anyone who is opposed to LGBT 
people getting married you will inevitably here them they say “homosexual 
marriage is harmful, bad for your health, bad for society” etc. etc. etc. It’s all a 
bunch of bull but it is the word of choice when defending their position on anti-gay 
marriage.

So now let me ask you this… Knowing what you know now. If you saw an 
advertisement or marketing piece that was targeting the LGBT community and it 

http://www.glaad.org/reference/offensive
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said “We serve the needs of all homosexual families.” What would your reaction 
be? Would you take a second look and think did they really just say homosexual?

The proper sentence would be “We serve the needs of all LGBT families.” 
There’s nothing wrong with marketing to or trying to do business with LGBT 
community. This is why I am here. To help teach you how to do it right. So if you 
are going to do it – do it right. Make a mental note and a conscious effort to 
remove homosexual from your vocabulary. That is if you haven’t already.
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3. Do avoid looking like a fool by mistakenly asking about gaydar

By now you may know that each Tuesday I write about something that is related to 
doing business with the LGBT community. I pull the content I write about from 
recent interactions I’ve had. There never seems to be a shortage of information to 
write about in terms of educating people on how to do business with the LGBT 
community in a non-offensive way. This weeks topic comes from a conversation I 
was having with two family members this weekend who were discussing the 
sexuality of a co-worker of theirs.

This co-worker they were telling me about is very out at work, as if, “he’s never 
seen the inside of a closet.” I applaud the large company they all work at for 
creating a workplace environment that promotes the diversity of their employees. In 
the middle of this discussion one family member looks at me and says “I can’t 
imagine anyone doesn’t know he’s gay, but of course you would know…” She was 
clearly insinuating that because I’m a lesbian, I must know he’s gay.

All LGBT people must have gaydar – is just another bad assumption and 
stereotype you must avoid in all business settings. Seriously, don’t do it. This led us 
down the road of what gaydar is and why you shouldn’t assume all LGBT people 
must have it, especially co-workers. So let’s break that down, shall we?

Gaydar – what is it?

Here is what Wikipedia has to say about Gaydar -

“Gaydar (a portmanteau of gay and radar) is a colloquialism referring to the 
intuitive ability of a person to assess others’ sexual orientations as gay, bisexual or 
heterosexual. Gaydar relies almost exclusively on non-verbal clues and LGBT 
stereotypes. These include (but are not limited to) the sensitivity to social behaviors 
and mannerisms; for instance, acknowledging flamboyant body language, the tone 
of voice used by a person when speaking, overtly rejecting traditional gender roles, 
a person’s occupation and grooming habits.”

Quite frequently I don’t agree with Wikipedia’s take on things but in this case it 
brings up a key point. The statement “Gaydar relies almost exclusively on non-
verbal cues and LGBT stereotypes.” Stereotyping in general can certainly get you in 
trouble but stereotyping in the workplace is a whole other problematic story, 
regardless of whether or not that stereotype is towards an LGBT person, person of 
color, person with a disability, etc.

I can remember a specific statement that was said to me when I first started my 

http://en.wikipedia.org/wiki/Gaydar
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job at the insurance company that eventually led me to this path of LGBT 
marketing. I was only there a few months at the time and was talking with a new 
colleague when I came out to her and she said something to the effect of “When 
you were first hired Trisha said to me that you had that ‘captain of the softball team 
look to you.’” This was referring to one of the many lesbian short hand references 
like the softball lesbian, lipstick lesbian, butch, femme, the list could go on. The 
commonality with all of these is that they are built upon a stereotype and plenty of 
non-LGBT people can get cast into these stereotypes even if they are not part of the 
community. I’ve worked with plenty of women who had traits of lesbians I know 
that were not in fact lesbians. Had I assumed they were I would look like the idiot 
and possibly offend someone in the process.

Another statement in the workplace I would recommend avoiding is; but you 
don’t look gay. If someone takes the time to come out to you it may have been a 
tough decision for them to do, be respectful of that. By immediately responding 
with “but you don’t look gay” really diminishes what they may have originally 
thought of you. Coming out in the workplace is not always easy. Read here for 
another post I’ve written about this.

“Never assume you make an ass out of u and me” – words of wisdom

Years ago while researching something for a project I came across an interesting 
article. This article was titled “The Science of Gaydar” I remember it clearly 
because it was really long (but worth the read) and I’m a bit of a nerd and love 
‘sciency’ things so it piqued my interest from two perspectives. This article goes into 
extensive detail on biological and scientific reasons of gaydar. If you are interested 
in reading it, it was the feature article in a June 2007 edition of New York 
Magazine. At any rate my point for bringing this up is that there are many articles 
out there that are based off of studies and data showing that gaydar is real.

I’m not here to question the validity of such claims. I’m here to state that 
regardless of whether or not it is real or you feel as if you have it, posing questions 
to your LGBT co-workers over the sexual orientation of someone else is not cool. 
Making such statements with friends and family happens – we are human after all. 
But making comments that could be perceived as derogatory or offensive with your 
co-workers and colleagues just won’t help your cause in a business setting.

http://jenntgrace.com/jodiefoster/
http://nymag.com/news/features/33520/
http://nymag.com/news/features/33520/
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4. Do not assume that he has a wife or she has a husband

It has been a busy few weeks in the LGBT community with the Supreme Court 
hearing oral arguments in the Proposition 8 and DOMA cases.

In the past, LGBT people were not at the forefront of society like we are today. It 
just wasn’t talked about. Now, LGBT rights and equality is something everyone is 
talking about. Democrats, Republicans and everyone in between is talking about it. 
Some in a positive way and others in a negative way.

Years ago you could make assumptions about someone’s husband or wife. If a 
woman said she was married, you could assume it was to a man with little to no 
trouble. If a man said he was married, you could assume it was to a woman with 
little to no trouble also. Now, making such assumptions is becoming more of an 
issue, especially in business.

I’ve been a regular at a local coffee shop for the last few weeks writing my book 
(coming later this month). In those few weeks I’ve made friends with the barista’s 
and gotten to know them a bit. Last week while I was there a man came in and was 
talking to one of the women behind the counter. He must have saw a wedding ring 
because without prompting he said “Well, what does your husband think about 
that?” To which she responded “My wife thinks…” The man clearly felt like an idiot. 
The light and hearty chatter that prompted him to ask the question quickly faded.

This awkward moment brought to you by making assumptions.

I’ve written quite a bit about the myriad of reasons why you shouldn’t make 
assumptions in business. The encounter I highlighted above happens often. 
Fortunately, the man who said this was by himself. Imagine if this had happened 
when he was with a prospective client? Even worse if that prospective client was 
LGBT and he didn’t know it. Inaccurate assumptions in this case would equal a lost 
sale.

Making assumptions on the gender of one’s spouse wasn’t something you had to 
think too much about in the past. But now in 2013, it is something you should be 
mindful of. If you want to do business with the LGBT community, these types of 
scenarios cannot happen to you. You have control over that by simply being 
educated on the issues.
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Here are a variety of links to previous blog posts that highlight business etiquette 
and phrases you should avoid saying to avoid a scene like the above scenario.

• If I’m not lesbianed you can’t be transgendered…
• In a business setting: is it okay to ask intimate details?
• Why don’t you have a picture of your wife on your desk?
• But you don’t look gay…
• Are you saying “That’s so gay?” Stop.

Enjoy and let me know what you think! What expressions have you heard that 
would fall into the category of inappropriate words or phrases to avoid?

http://jenntgrace.com/transgendered/
http://jenntgrace.com/personaldetails/
http://jenntgrace.com/picture-on-your-desk/
http://jenntgrace.com/but-you-dont-look-gay/
http://jenntgrace.com/thats-so-gay/
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5. Do learn why asking about their gay lifestyle is ineffective

During a recent meeting the question “What is your knowledge and experience 
with the LGBT community?” came up. In the middle of this person’s response a 
reference to the ‘gay lifestyle’ was made. I had an immediate reaction. When I hear 
the term ‘lifestyle’ it sends a red flag that the person I am speaking with has little to 
no knowledge of the LGBT community or to go further, has a negative attitude 
towards the community. Fortunately it was the former in this recent encounter. Now 
it’s an opportunity to educate.

Let’s look just at the term ‘lifestyle’ – what comes to mind when someone is 
talking about a lifestyle? I think of terms like a healthy lifestyle, a sedentary lifestyle, 
an active lifestyle, or an extravagant lifestyle – just to name a few. Now what do 
these examples have in common? They are all based on choices. You can choose to 
be healthy. You can choose to be sedentary. You can choose to be active. You can 
choose to live extravagantly.

Now, how does this differ from the gay lifestyle? Oh yeah, being gay is NOT a 
choice. When I wrote my blog post titled “3 reasons you should never say 
homosexual. ever,” I pissed off a handful of people. And it is probably those same 
people who will be pissed off after reading this post as well – I am okay with that. 
Reason #2 in that post was “Without getting too political here we lead into the 
second theme that pops up with the word homosexual and that’s the bible. There is 
a passage in Corinthians that uses the word homosexual. This is the passage that the 
anti-gay, right wing-nuts, grab a hold of to make their case against LGBT rights.” It is 
for very similar reasons that you should refrain from saying ‘gay lifestyle.’ No, the 
‘Gay Lifestyle’ was not a passage in the bible. However, the anti-gay movement and 
right wing loonies use the word lifestyle to back their claims that being gay is a 
choice.

My point for sharing this with you is – if you are trying to do business with 
anyone in the LGBT community, claiming that they are choosing to be gay by 
saying their ‘lifestyle’ – you are at an immediate disadvantage.  It sent off a red flag 
with me and it will with others. You may be reading this and thinking, “OMG, I had 
NO idea saying lifestyle would create such a reaction.” I’m here to say, it’s okay. 
You may have simply not known. Just like the woman who used homosexual in a 
conversation with me – she had no idea of its implications either. For me, it is a 
teaching moment. It’s a chance to say, ‘Hey – do you know that by you saying gay 
lifestyle you are in essence saying that my being gay is a choice?’ Chances are the 
person will have had NO idea – unless they are the aforementioned right wing 
loonie. 

http://jenntgrace.com/homosexual/
http://jenntgrace.com/homosexual/
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Conclusion

I hope you found value in these 5 common phrases that may be causing you to lose 
business and not even know it! If you are interested in learning about the many 
other ways you may be committing an LGBT faux pas, I encourage you to pick up a 
copy of my Amazon Best Selling book, No, wait… You do look gay! The 7 Mistakes 
Preventing You from Selling to the LGBT Market” 

P.s. Don’t forget to pass this PDF along to a friend who you think can learn from 
this information!

Check my website often for new information! Visit http://jenntgrace.com

http://nowaityoudolookgay.com/
http://nowaityoudolookgay.com/
http://jenntgrace.com

